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ABSTRACT 

The purpose of this research was to determine if the 
media set personal agendas during off*year elections. The market for 
the study was a twin-city area in central Illinois 
(Bloomijigton-Uormal) which contained few sources of information 
concerning local, national, and international problems. The survey 
questionnaire was compiled from questions previously used in research 
on agenda*setting functions of the media* Personal agendas from the 
354 respondents completing the questionnaire and the media surveyed 
for the study were used to establish nine categories of local 
problems and seven categories of national problems. Results showed 
that data were heavily affected by general concern for the economy. 
Data.aisc shoved that the media were effective for setting personal 
agendas, with newspapers responsible for setting local personal 
agendas* (JM) 
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Ever since lewln's original concsptuaHzatlon In his 1941 cormiodlty flow 
study, 'gatekeepers and news decisions have been the concern of many sociolo- 
gists and mass media researchers. Many of these early researchers focused on^ 
one person, such as a wire editor. In the news decision process thinking, 
possibly, that only one gatekeeper was responsible for what news consumers 
eventually received. This research has Indicated that many subjective evalu- 
atlons enter Into the news decIsJon-makIng process. Recently, gatekeepers 
have been conceptualized as working In a system known as the news bureaucracy. 
Lichty and Bailey have suggested that many variables, ranging from executive 
decisions to the tendency of news producers to Inspect news of another medium 
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for consensual validation are Important to consider when studying gatekeepers. 

Another use of a systems approach to studying the news decl sibn-maki ng 
process has been pioneered by Buckalew and others. Using two ntethods of in- 
vestlgatlon, ^'Q sort" and ''content analysis of news stories," Buckalew found 
that outputs could be predicted from Inputs using traditional news values 
taught In journalism courses and outputs tended to embody alt of these values; 
whereas, a majority of the Inputs contained comblnatlof.s of two or three values. 
These results have been replicated across most of the madia. ^ 

One conclusion from gatekeeping research Is that gatekeepers operate In 
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a system characterized by leRoy as a news bureaucracy; and news decisions 
can be accurately predicted using traditional news values* Therefore, If 
gatekeepers, making similar decisions, are presented with the same Inputs, such 
as wire service stories, then v/e may all have similar perceptions of what Is 
Important In our environment If 1he media set our agendas. That. Is, we may 
have the same agendas for local, na+Ional, and International problem. Some 
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researchers have been concerned with the possible effects of news decisions 
on agendas of news consumers gnd have studied what we now know as the agendas- 
setting function of the press. 

Aimost all media researchers Investigating agenda-setting functions of 
the mass media, use Cohen's original conceptualization: "(The press) may not 
be successful much of the time !n telHng people what to think, but It Is 
stunningly successful In telling Its readers what to think about. ''^ Further, 
the Imporlance of the agenda-setting function Is that. people have few other 
sources of Information about their environment besides what they learn from 
the press. Oohen labels this perceptron-formatlon capability the mapmaking 
function. 

The power of the press Is pnobabSy more formidable than suggested by 
Cohen In 1963. Almost everything we know about our envlmnjnent Is most Ifkely 
learned through mass media news, Consoquentty, If all we know emanates from 
the mass media, and we use this Information to form our perceptions of the 
world; conceivably, we msy order our priorities of local, national, and Iri" 
ternatlonal probietns corresponding to the aimount of time or space they receive 
In the press. If this Is true, then the media have set our personal agendas. 

Unfortunately, much of the pr?or research Into the agenda-setting func- 
tion has been conducted during or after national pol Itlcal campaigns. These 
studies hava Involved surveys of c;DmpaIgn Issue agendas presented by the media 
and corresponding personal agendas of saxiples of registered voters. Most of 
the findings have suggested that the media do perform an agenda-setting func- 
tion during political campaigns. This research has been characterized 
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nonpurposive agenda-setting.. Voter agendas of campaign Issues have been 
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supposedly set by various media news sources, nonpurposlve ly, rather than by 
political advertising. A second category of agenda-setting research, then, 
can be classified as purposive agenda-setting Involving the Investigation of 
agenda-setting effects of political advertisements through attempts to per- 
suade or reinforce voters. The nonpurposlve agenda-setting function was the 
concern of this study. 

Political campaigns are Ideal situations for the study of purposive and 
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nonpurposlve agenda-setting functions of the press. First, a specific time 
frame, the campaign psriod, can be dejlneated. Second, behavior supposedly 
resulting from the performance of the agenda-setting function can be statis- 
tically predicted using rather sophisticated analytic tools such as path 
analysis. However, much of our ti.ne using the media as sources for our In- 
formation does not occur within the time frame of a political campaign. Con- 
sequently, a much more Important agenda possibly set by the mass media Involves 
accounts of local, national, and International events — the everyday trans- 
mission of Information via the media. 

The possible range of effects possible from regularly scheduled news 
programs or newspaper, as well as the selection of political Information, on 
personal agendas Is almost Impossible to Imagine. Some researchers have posited. 
In agreement with eorly media theorists, that the. media have a hypodermic ef- 
fect on news ccnsumers. I.e., news accounts directly set consurner agendas. 
Conversely, other researchers have posited that the news media operate Indi- 
rectly as the great social izer responsible for determining what Is Important 
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In one*s environment and the structuring of various cognitions. Regardless, 
research Is definitely needed to Identify whether the media do set audience 
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Issue agendas. We must know how Important the emphasis by the nsedta Is to 
establishing audience priorities of local, national, and International prob- 
lems. Does the media act as the great organizer of McLuhanesque bombardments 
of Information? Or, are the media mostly Ineffectual In determining our per* 
ceptlons of the real world and setting priorities for these perceptions? The' 
research to date seems to Indicate that the news media do have some effect on 
their audiences. The media seem, at least, to be assisting us (n establish- 
ing priorities among the many tocaU national, and International events. 
However, the great majority of this research has been concerned with the set- 
ting of political Issue agendas during election years. Consequently, we must 
turn to these studies for an identification of impori^ant antecedent and Inter- 
vening variables Influencing the setting of personal agendas by the'mass media. 

Monpurposlve Agonda-Sel-tinc; Research 
As noted earlier, much of the rionpurposlve agenda*settlng literature has 
dealt with Information transmitted during political campaigns. Few studies 
have been conducted In off^etecflon years to determine the Impact of the news 
media on setting personal agendas. The first of these political studies deal-^ 
ing with the agenda-setting function of the news media was conducted by Md^orrt^s 
and Shaw of Chapel Hilt, North Carolina voters who had not yet fully committod 
themselves to a specific candidate.'^ The media surveyed Included the local 
dally newspapers, the New York Times, news magazines, and television network 
news programs, impressive correlations were found between major and minor 
news Items presented by these media and voter perceptions of important campaign 
Issues regardless of the preferred poll Men) candidate. High correlations 
were also found when respondent perceptions were compared, separately, to the 

6 
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media stimuli. Further, the various madia tended to correlate with each other 
suggesting a rather uniform presentation of campaign news. McCombs and Shaw 
discounted selective perception as 9n explanation of the results ^^d concluded 
that the media were probably responsible for the correlations between media 
ernphasls and voter perceptions of campaign Issues. 

The McOombs and Shaw study Is fairly representative of the agenda-setting 
research designed for political campaign situations. Other studies have been 
conducted for purposes of Identifying the agenda-setting function of the press 
In more general settings. One such study — conducted by Mcleod, Becker, and 
Byrnes ™ was designed to Identify a possible agenda-setting function performed 
by a liberal and a conservative newspaper In Madison, Wisconsin.'' McLeod, et. 
al . , compared the emphasis placed on events In these newspapers with readers* 
perceptions of Important Issued using a method siml lar to a co-orf entatlon 
technique. The comparisons of media content revealed that each P^per empha- 
sized different categories of Issues. Hoviever, significant correiationo be- 
tween media and respondent agendas were found only for older readers, younger 
readers with weak party Identification, and less Interested voters. GratlfH 
cations satisfied by the two newspapers were also found to be an Important 
variable- Mcleud, et. aK, concluded that the agenda^settl ng function does 
not have a hypodermic or direct effect on the news consumer because the media 
seeired to have varying effects on different categories of readers. Furthermore, 
the uses and gratifications analysis suggested seme relationship between the 
gratifications and media effects research. Failure to find an overall agenda- 
setting effect also suggested that other media may be more Important sources 
for Information of perceived Important Issues. Mcleod, et. <3il. , contend that 
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agendas of people using television as their most Important source of Informa^ 
tlon may be more affected by "HiIs medium. 

A study conducted by McCIure and Patterson was designed to specifically 
test for the varying Influences of television and newspapers on consumer 
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agendas during the 1972 presidential campaign. ^ Although falling to report 
the statistical and data gathering Information, the authors found newspaper 
and personal agendas to be highJy correlated. They failed, however, to find 
a similar relationship bet^^een television network newscasts and personal 
agendas. McCIure and Patterson explain differences between media correlations 
and persona) ^endas In terms of the different formats of presentation Inher- 
ent between television snd newspaper. The oaluro of television newscasts 
prevents focusing on specific Issues. Therefcre, the consumer Is precluded 
from taking time to reflect on the Importance of various issues — a^ la McLuhan, 
Conversely, newspapers allow readers to reflect on the day's events. There* 
fore, newspapers, theoretically, should have a greater effect on personal agen- 
das than television. 

A last study of national political campaigns, conducted by Becker and 
McLeod^ Involved a secondary analysis of the McLeod, et. ai . ^ Wisconsin study, 
to ascertain tho importance of Issue salience on agenda-*settlng. Essentially, 
Becker and McLeod found that voters preferring and later voting for NcGovern 
tended to heve different agendas ftian respondents supporting Nixon. The re- 
lationship between agendas and candidate preference held even after party 
affiliation anJ agreetnent with the candidates on '^key Issues" were controlled. 
In a foltow-'up study to determine the long-term effects of the media agendas, 
Becker and McLeod found that younger respondents, naming honesty In government 
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as the most Important Issue, were more llkoty to seek Information concerning 
the developments tn the Watergate scandal than respondents not naming honesty 
In government as an Important Issue. However, a similar relationship was not 
found for older voters for whom Issue salience was an Important consideration 
In making voting decisions In the original Mcleod et> aK , study. Becker and 
McLeod concluded that care should be exercised when generalizing the results 
of their study to the general population as the results were certainly con- 
ditional for the unusual clrcurristences* surrounding the Watergate scandal. How- 
ever, Becker and Mcleod did suggest that the Inconsistent voters were most 

affected by media agendas when determining their most Important campaign 
13 

Issues* Regardless, the preceding study does suggest that the agenda-setting 
function Is highly conditional. Different people may be affected depending 
on the issue being presented fn the media* For example, older media consumers 
would probably be more affected by news Items concerning social security than 
younger audiences. 

All of the above studios have Involved the ability of the mass media to 
set personal agendas during nationar political campaigns* Missing Is exten- 
sive research designed to generaleze the findings of these studies to local 
elections. Three such studies have been conducted, to date. First, Gonnley 
analyzed the front and editorial pages of five major newspapers during a four 
month period to determine their agenda-softlng effects on the North Carolina 
senate. A significant correlation between the media and senator agendas 
resulted when the twcnty-flve Issues presented by the media were collapsed 
Into seven broad categories. However^ significance was not obtained when the 
original twenty-five Issues were considered. Gormley concluded that the media 
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may be Important In shaping Ins-Iitutlonal agendas, "but not specific persons! 
14 

agendas.*' GormIey*s study suggests that Item specificity may be Important 
when determining the Impact of the media on personal agendas supporting con- 
tentions of other researchers such as Becker and McLeod. 

A second study dealing with the effect of the media on agendas of local 
Issues was conducted by Tipton, Haney, and Basehart. Essentially, they asked 
Kentucky residents to list their most Important campaign Issues three differ- 
ent times during a recent Kentucky eJectTM. The media agendas presented on 
two of three local te'evtslon stations, state newspapers, and two of three, 
local AM radio stations were also surveyed resulting in nine categories of 
issues. Cross-lagged correlations computed for the three survey points found 
a significant relationship between respondent, personal agendas. The^nalysfs 
of the niedla agendas found that most of the news items centered on the campaign 
rather than the Issues, supporting other research conducted by McCIure and 
Patterson. Including stories of the campaign, high correlations were found 
between the media agendas. However, statistical significance was not obtained 
when stories of the campaign were not included In the analysis. A relation- 
ship was also found between medi'^^ end respondent agendas. Hov/ever, the cross" 
lagged analysis fatlect to show whether the media set or reflected personal 
agendas. Tipton, et. at. , concluded that their study suggests that newspapers 
may be most influential In setting agendas during focal elections. However, 

the failure to Include the television station with the largest atidlence. makes 

15 

this flnd!ng rather unstable. 

A report by Tipton, concerning the preceding study was de.JIvered at the 
recent conference at Syracuse University. Basically, Tlplon suggested that 
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the falSure of Interest In the Kentucky canipaign to Increase as the election 
day approached could have affected tho results. A second problem noted by 
Tipton was the selection of survey points. Conceivably, respondent campaign 
agendas were already established prior to the first survey point. Consequently, 
Tipton suggests that future research should be conducted during off-election 
years to determine when agendas do shift over tlmeJ^ 

To this point, the preceding studies have Involved the Investigation of 
the agenda-^settlng function during political campaigns. No mention of agenda- 
setting In situations other than those related to campaigns have been mentioned. 
Unfortunately, very few studies have been conducted to determine If the mass 
media set agendas In off-election years, as suggested by Tipton and others. 

One such study of community problems during an off-efectlon year ^was con- 
ducted by HIrsch and Hwang. Although not .concernGd directly with the mass 

media, HIrsch and Hwang d!d postt a relationship between coverage of Issues In 
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the press and their mention by respondents as Important community problems. 

A second study conducted by Greenfcerg, Baldwin, R6.^\es, Thornton, and 
Wakshlag Involved a comparison of local medl^,and personal agendas for pur- 
poses of substituting surveys of media news cot snt for public ascertatnnient 
studies. No relationship was found between the local media and personal agen- 
das for open-ended Items; and, a negative correlation was found for the closed- 
ended Items. When media exposure was considered, no relationship was found 
between media and personal agendas of respondents with high exposure to the 
local news rredla. Greenborg, et.al . , explain this departure from past agenda- 
setting literature In terms of the preponderance of the local media to cover 

I ft 

seemingly unimportant Issues. 
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The only actual study of agenda-setting In of f^e lection years, conducted 
by V/illlans, concerned the effects of newspapers and public radio newscasts on 
personal agendas. The analyses of the media agendas resulted In significant 
correlations between the newspaper and radio agendas. However, few significant 
relationships resulted from the coniparison of madia and personal agendas. Vari- 
ables considered In this analysts Includsd media usage, story placement, grati- 
fication of needs, and use of media for issue Information. Williams concluded 

that the Intrapersonai operatfon.i i i^^ation of problem perception did not sup- 

19 

port many of the political agenda-setting studies. 

The findings of The V/iitlatns study suggest that the media do not set 
agendas in off-election years. However, all of-the sources of Information con- 
cerning Issues in the news at the ti^e of the study were not considered. There- 
fore, future research should be conducted Including ail the sources of Informa- 
tion before possible agenda-setting functions of the media during these situa- 
tions be dismissed* The purpose of this study was to determine If the media 
do set personal agendas during of f-olecl'Ion years. The marl^et selected for 
this study W3S Ideal for this purpose since It contained few sources of Infor- 
mation concerning local, national, and International problems. 

MFTHOTX^LOGY 

Media Description 

Bloomington/Normal Is a typical medla'^starved marl^et. No television 
stations are currently operating In the area and only one newspaper, one cable 
system, and six radio stations (four FM and two AM) offer some local and nation- 
al news. Only a few of i'hese media news sources offered news In enough detail 
to warrant Inclusion in this study. All but one radio station offered no more 
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than the typical five'mlnute news wrap-up at the top of the hour^ Consequent- 
iy, they were not Included In this study. 

The three national television networks were represented by stations origi- 
nating from markets approximately 50 miles from the Bloomlngton-Normaf area. 
The one newspaper serving the Bloomlngton-Normal area ( The Dally Pantagraph ) 
was published twice a day, once In the morning for rural subscribers and once 
In the evening for city residents. The two^lssues were essentially the same. 
Therefore^ only the afternoon paper was Included In the analysis^ Two addl-^ 
tlonal media were also Included In the survey: the local cable television 
station (Channel 10), which allows access to the student operated news organi- 
zation, and on© local originating radio station affiliated with American 
Information Radio Network (WJBC). 

Market Description 

Bloomlngton-Normal are twin cities located In central Illinois, 140 miles 

southwest of Chicago. Population e5^tImates of the combined markets is 88,500 

based on the 1970 U.S^ Bureau of Census, updated and projected to January I, 
20 

1974. The cities are predominantly rural. However, seme major companies 
do have substantial operations In the area. The market also Includes two 
universities. 

POPUUTI^ON SURVEY 

Samp I e 

A total sample of 1,000 residents was drawn from all telephone numbers 
listed In the city telephone directory. The telephone numbers were drawn 
using standard random sampling procedures. Based on the ARB audience estimates 
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In Aprl.f-May> 1974, a total of 350 completions were considered adequate to ' 
represent the genera) population* 

Questionnaire Design 

The survey questionnaire was compiled from questions previously used In 
research on agenda-setting function of the media. Essentially, two open-ended 
IfttraporsOMt operational Izatlons for local and national problems were used. 
ResponcCiHTs were also asked their preferred medulm for Information concerning 
these Issues. The questionnaire was then pretested durt'ng the intervlov/er 
training sosslon. Interviewers consisted of both mele ahd female undergraduate 
students selected by the authors. 

MEDIA SURVEYS 

Ra d i 0 

One station v/as the only local radio station Included In this study. Major 
news programs broadcast at 7:20 a,m,, 8:00 a.m., 12:00 noon, and 6:00 p.m. were 
mechanically recorded. The content analysis of news material for these news- 
casts and the other media Involved the following procedures. First, news Items 
were broadly classified as International, national, state, or local. State 
Items were not Included In this study. Then, categories of news Items for 
local, national, and International storlrG were constructed. The total time 
spent on all Item^ within these categories was then tabulated. 

Newspaper 

The Dally Pantagraph was col lected Monday thru Friday, from February 25, 
1975 to March 4, 1975. Saturday and Sunday papers were not Included because 
the other media Included In this study did not offer substantial v/eekend news 
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programs. Content analysis procedures differed from the one outlined above by 
substituting column Inches of copy for mfnutes In each local and national news 
categories. The front, local and editorial pages were analyzed. 

Television 

The three major television network evening broadcasts and news program 
on the tocal access station, cable channel 10 were selected for this study. 
The 5:00 p.m. (CST) ABC newscast, the 5:30 CBS and NBC newscasts, and the TV-IO 
newscast were audlotaped. Content analysis for the television newscasts were 
similar to the procedures followed for both radio end newspaper. Each Indi- 
vidual story was timed and placed into an appropriate category. The coding 
for population and media surveys was conducted by two separate groups of Indi- 
viduals to establish reliability of the categories for the respondents. The 
total reliability for all coding vjas calculated In terms of percentages of 
errors between the two groups of coders. In all cases, the percent of errors 
between the two coding groups was less than 5^. 

RESUITS 

Completion Rate 

A "total of 594 homss were Initially contacted, resulting In a total sample 
of 354 respondents. Ttie overall completion rate was sixty percent. After ad- 
Justing for residents not at home and disconnected or business numbers, a 
final completion rate of eighty-five percent was achieved. Personal agendas 
for these respondents and the media surveyed for this study were used to es- 
tablish the following categories of local ar^J national problems. 
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Problem Categories 

Interpersonal/lntrapersonal problems v/ere divided Into two broac* cattigorles, 
local and national. Nine general categories of Issues resulted when the local 
Issues were considered. The -first category consisted of city financing, per- 
sonnel, and the financial situation of the public schools. This category did 
not Include the financial status of either university. Second, problems surr 
rounding city government, the consol Idatlon of the two municipal governments, 
misuses of city funds, and the f .Irl ng of the local fire chief were categorized 
together. The third category consisted of problems of rising costs such as 
personal finances, tuition, and rising utility tax rates. Streets, transpor- 
tation, the railroad, and airport comprised the fourth category. Fifth, 
drugs, liquor, and social assistance organizations v/ere placed In the same 
category. The sixth category consisted of crime, law enforcement and criti- 
cisms of the local sheriff. .Housing, urban development, parking, and building - 
renovations comprised the seventh category. Eighth, university probleins, town 
and gown relationships, were placed In the same category. The ninth category 
consisted of social problems sijch as the local human relations board, welfare, 
social security, and racial problems. 

Seven categories of problems resulted from the responses to the two Items 
measuring national sample agendas and media news agendas. First, economic prob- 
lems such as strikes, service fees, cost of living, .social security, welfare, 
and gasoline price hikes were categorized together. The Ql I depletion allow- 
ance was also considered an economic Issue rather than an energy problem because 
It had a direct Impact on gasoline prices. However, mentions of the oil tariff 
by respondents and the media v/ere included as energy problems because of their 
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Impact on national energy demands. The energy problem also Included Issues 
such as the otl cartel decisions concerning export prices, the Alaskan Pipe- 
line, and oil tanker facilities. The third category Involved problems In the 
Middle East not related to energy. These issues Included the Arab blacklist 
of Annerlcan businesses trading with Israel and Iran-U.S. trade agreements. 
Fourth, Far East problems In Viet Nam and Cambodia such as the visit by var- : 
lous Congressmen, aid to Cambodia, and President Ford*s clemency program were 
placed In the sarne category. The fifth category was comprised of problems 
surrounding the federal government such as the ClA, FBI, Watergate, Representa* 
tlve Mills, and the military. Social problems such as the Equal Rights Amend- 
iT^ent, racial concerns, crime^. health care, the elderly, and medical Insurance 
comprised the sixth problem category. Seventh, mentions of ecology In the 
media or by respondents were placed In the S9me category. 

All of the preceding categories of local and national categories were used 
to analyze responses to questions measuring Interpersonal/Intrapersonajc - 
first and second perceived Important problems and the various media agendas. 

S AMPIE AGEN DAS 

Nation a l Issues 

Two questions designed to measure the first and second Important national 
Issues for each respondent were: 

What do you feel Is the most Important national Issue, 
to you personal ly? 

Are there other national Issues which you, personally, 
think are Important? 

Table I presents responses to these Items. Note the similarities between the 
first and second Important problem agendas. Correlations for these and other 
agenda comparisons are presented later In this section. 
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TABIE I 

FIRST AND SECOND IMPORTAMT NATIONAL ISSUES FOR 
SAMPIE AGENDAS 



ISSUE 


FIRST ISSUE 


SECOND ISSUE 


Economy 


73^ 


31^ 


Enei*gy 


7 


21 


Middle East 


1 


3 


Far East 


. 2 


8 


Government 


8 


!9 


Social Problems 


3 


13 


Ecology 


1 


4 


TOTAl 


100$ 


99% 


(N) 


(286) 


( 180) 



NOTE: Failure to toi-al \00% du^'lf 6 rounding, Tab!e only Includss respondents 
abie to list one of the above problems, A total of 295 named at least 
one first Important problem and 188 named a second national problem. 



local Issues 

Questions designed to measure first and second Important local Issues for 

each respondent were: 

What do you feel Is the m ost Important local Issue, to you 
personal ly? 

Are there other local Issues which you, personally^ think 
are Importif^tf^ 

Responses to these questtttfis appear In Table 2. Again, as noted for both measures 
of national problem agendas, first and second Issue agendas were somewhat different. 



TABIE 2 



FIRST AND SF.CONO IMPORTANT 
lOCAl ISSUES FOR SAMPIE 
AGENOAS 





FIDCT 1 CCI 1C 




School 


2A% 


54% 


City Goverrnient 


19 


17 


City Budget 


23 


H 


Streets 


7 


10 


Drugs 


3 


6 


Crime 


5 


4 


Urban Problems 


1 1 


10 


Un! verslty 


6 


3 


Social Problems 


3 


4 


TOTAl 


I0(^ 


99^ 


(N) 


(225) 


(137) 



NOTE: Failure to total 100^ due to rouncUng, Table only Includes respondents 
able to name one of the above problems. One hundred forty-three named 
a second Issue and 229 narnod a first Issue. 



MEDIA AGENOAS 

National Issues 

Only the radio stetlon, newspaper, and the three television networks offered 
national news to their audiences* . The cable news programs dealt only with local 
stories, using national Items for filler. Consequently, the cable agenda does 
not appear In Table 3. 
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TABLE 3 

RADIO, NEWSPAPER AND 
NETWORK TELEVISION NATIONAL 
ISSUE AGENDAS 















Economy 


35? 


2Qi 


23^ 


20^ 




Energy 


15 


20 


31 


26 


t3 


Middle East 


7 


7 


8 


1 


6 


Far East 


20 


31 


22 


14 


!5 


Government 


10 


It 


9 


25 


13 


Social Prob Isms 


12 


2 


7 


14 


14 


TOTAL 


99% 


90% 


100^ 


100^ 


99% 




(103.6 min) 


(91,21) 


t9l.23) 


<475.7) 


(102.39 mIn) 



NOTE: Failure to total 100^ due to rounding. Media agendas only include 

stories In the above* c^itegories. Percentages Indicate omount of tinse/ ^ 
space devoted to. each category of problem. 

yhe results displayed in Tabie 3 allow the oDncluslon that the various sources 

of national news tended to present somewhat different agendas of Issues during 

the survey period. Economy received the most emphasis (minutes or column Inches) 

by ABC, NBC, and the radio station. The far east was emphasized by CBS and energy 

Issues received the most column Inches tn the newspaper. 

Local Issues 

Only three media sources for local Issues were included In this study — radio 
newspaper, end cable news offerings. The local agendas for these media appear (n 
Table 4. * * 
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TA3LE 4 

RADIO, CmiE, AND NEWSPAPER 
LOCAL ISSUE AGENDAS 



ISSUE 


RADIO 


CABLE 


NEWSPAPER 


School s 


23% 


25^ 


22^ 


City Government 


24 


28 


18 


City Budget 


8 


10 


19 


Streets 


6 


5 


16 


Drugs 


7 


9 


5 


Crime 


17 


8 


13 


Urban Problems 


9 


I 


4 


University 


2 


7 


0 


Social Problems 


5 


6 


3 


TOTAL 


\0\% 
(61 .57 fnln. ) 


99^ 
(75.41 fnln) 


(300.45 Sin) 



^ NOTE: Failure to total \00% due to rounding. Agendas only Include stories 
\, dealing with the above problem categories. Percentages Indicate amount 

of ttme/spac3 devoted to eech category of problem. 



Divergent agendas for local Issues were found for the three madia sources 
Included In this study. City gavernnient problems were emphasized. on radio and 
cable newscasts. Conversely, Issues dealing with the public schools received 
mre column Inches In the newspaper. Furthermore, more stories were sorrBwhat 
equally emphasized In the newspaper when compared to the other, local media. On!y 
small differences were found between the total column Inches devoted to schools. 



ERLC 



21 



-20- 



city government, city budget, and streets. Also both radio and cable programs 
dealt with stories dealing with schools and city budget problems with fewer min- 
utes for streets and the city budget Issues. 

In summary, the media Included In this study tended to offer some variety 
when total time and column Inches for local and national Issues were considered. 
The following correlations were ccmputed to determine the relationship betv/een 
the media and sample agendas as well as relationships between the media agendas. 

AGENDA CORRELATIONS 

Relationships between the media and sample agendas for national and Jocal 
issues were determined by computing Spearman Rank Order correlations betv/een the 
various media agendas and between the media and the following sample agendas of: 
(I) aggregate sample Issues, (2) respondents preferring a specific medium for 
information concerning a perceived Important Issu^, (3) heavy media users, and 0 
(4) respondents attending specific netv/ork news programs or reading specific 
=:3ctIons of the newspaper first, (5) political Information, and (6) media users. 

Media Agendas 

For national Issues the only statistically significant relationship between 
agendas of the various media resulted from the correlations obtained betv/een the 
ASC television network and the local radio station agendas. Although other cor- 
relations were relatively strong, none attained the preset significance level of 
p<r.05. The significant correlation obtained between the ABC network agenda and 
the local radio station agendas might ^be expected as the radio station is an ABC 
affiliate (Table 5). 
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All correlations between the local media agendas displayed In Table 6 were 
significant at the level. These results will be discussed In greater de- 

tail In the discussion section. 

Aggregate Agendas 

Aggregate correlations were also computed between the media and sample 
agendas for first and second Important national and local Issues. There were no 
significant relationships between any of the media and sample ag^andas for nation- 
al problems. Again, although several of the resulting correlations w^^re fairly 
large. Indicating a possible agenda-setting function for national Issues, none 
attained statistical significance. The correlation matrix for these results can 
be found In Table 7. 



TABLE 5 

CORREIATION BETWEEN MEDfA AGBiDAS FOR 
NATICNAI ISSUES BY f^^EDiA 







AGC 


CBS 


NBS 


NEWSPAPER RADIO 


ABC 


I.O 








CBS 


.77 


1.00 






NBC 


.66 


.77 


1.0 




NEWSPAPER 


.88 


.44 


.77 


1.0 


RADIO 


.94* 


.61 


.22 


.16 J.O 



*SIg at p<.05 
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TABLE 6 





CORRELATION 


BETWEEfJ 
LOCAL 1 


MEDIA AGENDAS FOR 
SSUES 








RADIO 




CABLE 


NEWSPAPER 


RADIO 
CABLE 
PAt>ITACRAPH 


f .0 

.60* 
.70* 




1.0 
.67* 


1.0 



*Stg at p<.05 

TABLE 7 

CORREUTIONS BETVJEEN SAMPLE AND MEDIA AGENDAS FOR MOST IMPORTANT 
mo SECOWD IMPORTANT NATIONAL ISSUES 







ABC 


CBS 


NBC 


NEWSPAPER 


RADIO 


First Important 












Issue 


.75 


.27 


.50 


.72 


.44 


Second Important 












Issue 


.58 


.33 


.66 


.47 


.50 



Throe statistical (y significant correlations were found when the local agen- 
das were analyzed. The first and second Important local Issue for sample and 
newspaper agendas were significantly correlated. Additional ly » a significant 
correlation was obtained for the second moGt Important local Issue sample and 
the local radio station agendas (Table 8). 
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Media ^ Preference Agendas 

Each respondent, who was able to name a most Important local or national 
problem, was asked to Identify the source consulted when seeking Information 
concerning their most Important problem. Possible responses Included all the 
mass media, personal, and other sources* Sampie agendas for all combinations 
of local and national Issues were Identified for each mass medium and then cor- 
related to the respective media source. The data presented tn Table 9 Indicate 
that no significant relationships v^ere found between respondents preferring 
radio, television (networks) or the newspaper for Information concerning their 
most Important national Issue, A relatively strong relationship was found for 
national Issue agendas regardless of the n^edlum preferred by the respondent. 
Note that alt other agendas In Table 9 have at least one correlation below .60, 

StfTtllar results were not obtained when local agendas of the media and the 
sample were considered. Reference to the correlation matrix displayed In Table 
shows significant relationships were found between the first Important sample 
and television (cable) and newspaper agendas; second Important sample and radio 
and newspaper agsndas. However, correlations between cable and sample agendas 
were fairly unstable because so few respondents preferred this as an Important 
source of Information. Therefore, all correiaMons reported In Table 9 between 
the sample and cable news agendas must be accepted wl^h some reservation. 

TA3LE 8 

CORRELATION OF LOCAL MEDIA AGENOAS AND 
LOCAL ISSUE AGENDAS 





RADIO 


CABLE 


NEWSPAPER 



First Important Issue .57 .42 -77^ 

Second Important Issue ,68* ^ ,53 -84* 

*SIg p<,05 25 
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TA8LE 9 

AGENDA OH^ELATIONS BET,^EEN 
PREFERRED ^€DlUM AND ^€D!A 
AGENDAS FOR NATIONAL AND 
LOCAL ISSUES 





RADIO 


TELEVISION 


NEWSPAPER 


First Important 
National Issue 


.43 


.68 


.72 


Second Important 
National Issue 


.43 


.76 


.70 


First Important 
Local Issue 


.58 


.71* 


.63* 


Second Important 
Local Issue 


.77* 


.52 


.79* 



^Slg p ,05 
Heavy Media User Agendas 



During the course of the Interview, alt respondents were asked specific 
questions dealing with their uses of the various mass media. Responses to these 
questions were cross-tabulated with responses to the two agenda Items to deter* 
mine the relationship botvjeen agendas of hoavy modia users and the media they 
used most frequently. In wosf cases, heavy media users were defined as respon- 
dents claiming to use each medium the most. For example, heavy newspaper readers 
were respondents claiming to read the loca) paper every day; heavy radio listeners 
reported listening to the local radio news' programs at least five times per week 
and and heavy network television news viewers were comprised of respondents 
watching these programs over three times per week. However, since so few respon- 
dents reported watching the local cabiecast news program, all viewers were used 
In the following analysis. 
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Corretattons between agendas of heavy media users for national Issues and 
the respective medium appear In Table 10. The only statistically significant 
relationship was found between the first important national Issue and the news- 
paper agenda. Further^ correlations between s^ple and newspaper agendas were 
gsnerally higher than those for the other media. Also* correlations were generafly 
higher for first Important issues when compared to perceptions of a second Impor- 
tant national Issue. 

TABLE 10 

AGENDA CORRELATIONS BETWEEN HEAVY 
USERS OF EACH MEDlUfvl AND THE MEDIA FOR 
NATIONAL AND LOCAL ISSUES 





RADIO 


TELEVISION 


NEWSPAPER 


First Important Notional Issue 


,77 


.49^ 


.83* 


Second Important National Issue 


.46 


.54^ 


.77 


First Important Local Issue 


.71* 


.57^ 


.68* 


Second Important Local Issue 


.62*^ 


.45^ 


.83* 



*SIg. p<i05 

^Heavy v letters of network n^vts programs 
'^Viewers of the cable ne^l;s programs 



When local Issues were considered many significant correlations were found 
betwe=in the media and r^ampls agendas. These statistically significant relation- 
ships resulted frm comparisons between: first and second Important Issues with 
radio and newspaper agendas. Also, newspaper and sample correlations tended to 
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be generally higher when compared to -ttie other media. However, correlations 
betvHfeen radio and sample agendas were gsnersHy higher for heavy medio users 
when conpared to respondents claiming to use radio as the source of Information 
about their most Important (ocat Issue. These correlations can-be found tn 
Table 10. 

Nev/spaoer Section and Prafer ned Television Network A gendas 

The next set of variables considered In the analysis of the agenda-setting 
function of the mass media In this study tnvo'ved responcisnts Indicating a 
preference for one of the three network news programs and respondents reading 
the front (national) or local page of the newspaper first. Correlations betv/een 
agendas of respondents reading the front or local psge and the neijspaper agendas 
for national Issues appear In Table li. Similar results wer© cbtelned In this 
analysis when compared to the findings reported sL^ove. A statlr>tlca 1 ty signlfl* 
cant oorrelaMon was obtained only for local Issuo agendas. 

Correlations between agendas of respondents preferring a specific television 
network news progran and the respective network notional Issue agendas are dls" 
played in Table 12- Statistical significance was only achieved when first Im- 
portant Issue agendas were compared to the agendas of AEC and NBC. to signifi- 
cant relationships were found between the sample agendas and CBS. Further, cor- 
relations resulted when the first Important Issues were considered. 

In summary, the sample agendas seemed to be more related to the newspaper 
than any other medium. Also, more significant relationships were general ly 
found for local agendas when caT^pared to the analyses of natlona! agendas of 
the mass media and the sample tn this study. These relatfonshlps si^r/ied to 
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hold for a variety of variables ranging from preferred media sources to use of 
the mass media for news. These findings suggest a number of possible explana- 
tions to be discussed below. 

TABLE H 

AGENDA COflRElATlONS BETWEEN RESPONDENTS 
PREFERRING THE FIRST OR LXAL PAGE 
OF THE NEV/SPAPER AND THE NEWSPAPER 
FOR NATIONAL AND LOCAL USE 







NATIONAL ISSUES^ 


LOCAL issues'' 


FI rst 'Important Issue 
Second Important Issue 


.42 
.32 


.65* 
.68* 



*^lnctudes respondents reading first page of the paper first, 
''includes respondents reading the local page first. 
*p <.05 



TABLE 12 

AGENDA CORRELATIONS BETWEEN TELEVISION 
NETWORK /^ND PERCEIVED NATIONAL 
ISSUES BY THE RESPONDENTS 







ABC 


CBS 


NBC 


First Important Issue 


.82* 


.26 


.82* 


Second Important Issue 


.64 


.54 


.42 



*Stg. PC.05 
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PoUtlcal Information 

Political Information of the respondents was determined by applying a Guttman 
Scalogram analysis to responses elicited by each ot three Items measuring the 
abttlty of the respondents to name their vice president, U.S. senator and repre- 
sentatives, and their local representatives to the state legislature. The result- 
ing scale met both criteria of reproductbl I Ity^ the ablltty of the scale to pre- 
dict a respondent's answsrs, and scalability or the measure of unldJmenslonat Ity 
of the scale. All three Items wore hJghJy correlated wlthYule's Q ranging from 
.64 to .98. The agendas of respondents answering none or one of the above Items 
correctly and those able to answer tvjo or more questions correctly were then cor- 
related to the egendas of local and national Items presented by the various media. 
The resulting correlations of respondents with high political Information can be 
found In Tsbte 13. 



TABLE 13 

CORRELATIONS BaWEEN THE MEDIA 
AND PER30MAL AGENDAS FOR RcSPOMDcNTS 
wnV! H!GH POLITICAL INFORMATION 



Media 


tst National 
Issua 


2nd National 
Ijsue 


1st Local 
Issue 


2nd Local 
Issue 


ABC 


.48 


.48 


a 


a 


CBS 


.25 


.31 


a 


a 


NBC 


.48 


.65 


a 


a 


Newspaper 


.71 


.77 


.71* 


.85* 


Radio 


.42 


.48 


.40 


.70* 


Cable 


b 




.51 


.65 



a no iocsl Issues presented by this medium 
b. no national Issues presented by this n^edlum 
* sig. p <r.05 
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As displayed In Table 13, the only statistical !y signl f leant relationships 
were found when local Issues presented by the newspaper and radio were considered. 
These findings were similar to those of the preceding analyses suggesting that the 
political Information scale did not affect the relationships between personal and 
msdla agendas. However, the correlations computed for respondents correctly an- 
swering only ons of the political Information Itetns failed to validate this con- 
clusion. These correlations can be found in Table 14. 



TABLE 14 

CORRELATIONS BETWEEN THE MEDIA AND 
PcRSOMAL AGENDAS FOR RESPONDENTS WiTrl 
LOW POLITICAL INFORf^WTION 



Msdl a 


1st National 


2nd National 


1st local 


2nd toca! 




Issue 


isstts 


Issue 


Issue 


ABC 


.62 




a 


e 


CBS 


.62 


.51 


a 




NBC 


.80 


.^7 


a 


a 


Newspaper 


.80 


.57 


.64 


.63 


Radio 


.45 


.85« 


.48 


.75* 


Cable 


b 


b 


.66* 


.70* 



a no local Isst^es presented by this modlum 
b no national Issues presented by this medium 
^ sig. p^*C5 



The only statistically significant correlations In the above analysis resulted 
when the second perceived national Issue agendas wore related to the media agendas 
presented by ABC and the local radio station. When local Issues were considered, 
significance was obtained for the cable television and radio agendas. However, cor* 
relations obtained for c?ble television viewers \vere unstable because of the small 
ntjnil^er of respondents claiming to rcgulariy watch these programs. 
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The correlations between personal and media agendas for potltlcyf Information 
suggests some relationships between agendas of respondents v/lth high snd low knav- 
l6dge levels. Consequently^ personal agendas of these two groups of respondents 
were correlated. Statistical significance, however, resulted only for first named 
national and loca! Issues (.88 and .90)* Significance was not obtained for second 
named Issues (.60 and .58). Therefore, the political Information scale seems to 
be Important only when second perceived Issues are considered; 

Media Use 

The total amount of time spent attending the varfous news media available In 
the Normat/Bloomlngton area wa3 also thought to be Important In determining their 
ggenda^settlng functions. Therefore^ an Index of media use was computed based on 
research conducted by Mc^Sutre and LeRoy. A value of one (1) was assigned to each 
respondent who; watched network or local teievIsEon newscasts at {east once a 
month, watched the local cable television or radio nev/scasts once or twice per week, 
read the daily newspaper once or twice a week, or read one news magazine. Respon- 
dents were given a two (2) If they? watched a national or local newscast more than 
three times a week, watched the cablecast news or radio nev/scasts more than three 
times a week, read the newspaper throe or more times a week, or read more than one 
news magazine a month. Correlations were then computed for high (top third of 
sample) and low (bottofn t.\Ird of sample) media users with the agendas presented by 
the media. The resulting kcrrelatlons for tow media users can be found In Table 15* 
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TABLE (5 

CORREUTiONS BETOEEN THE MEDIA AND 
PERSONAL AGENDAS FOR RESPONDENTS WITH 
LOW MSDIA USE 



Media !st National 2nd Nat!onat 1st Local 

Issue Issue Issue 


2nd Loca 1 
Issue - 


ABC .37 .64 a 
CBS .74 .58 a 
NBC .84* .42 a 
Newspaper .88* . .50 -48 
Rsdio .77 .67 • ,28 
Cable b b .46 


a 
a 
a 

.82* 

.65 

.65 


a no local issues presented by this mcdltini 
b no national issues presented by this mediUfn 
* sig. p<.05 




As evidenced by the preceding table, the only significant relationships were 


obtained for the low media users' agendas and media agendas presented by the 


newspaper and NBC for first Important national Issues. Correlations were also 


computed between media agendas and personal agendas elicited from high media users 


The results of these comparisons can be found tn Table 16. 




TABLE 16 




CORRELATIOtJS BETVJEEN THE MEDIA 
AND PERSONAL AGENDAS FOR RESPONDBvlTS 





WITH HIGH MEDIA USE 



Media . )st NEtlonal 2nd National tst Local 2nd Local 

Issue Issue Issue Issue 



ABC .67 .50 a a 

CBS .53 .21 a a 

NBC .67 .70 a a 

Newspaper .83* .72 .64 .73* 

Radio .64 .38 .57 .58 

Cab I e b b .42 .70 



0 no local Issues presented by this medium 
O b no national Issues presented by this medium- 
ERjC * slg, p<.05 
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Similar to the results obtained from the analysis of low media users, the only 
consistently significant relationships were found between the respondents (high 
media users) and radio and newspaper for 1st national l5sues. ^ 

The similarity of results obtained from the analysis of high and low media 
users suggest? that their agendas may be highly related. Therefore, correlations 
between high and low media user agendas forJocal and national Issues were^lso 
calculated^ As predicted, all resulting correlations were statistical ty signtftcant. 
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DI2CU5SI0N 

Bofore proceeding with a discussion of the agenda setting function of the 
media In BIcoinlngton/NorfTial, (Klnols, some preliminary comments are In order. 
First, the data seem to have been affected with residents* general concern for 
the economy. Both the emphasis placed on economic Issues fay the media and re" 
spondents* tenden<::y to name economic concerns as the most Irrportant local and 
national Issue supports this notion. Second, the Inability of respondents to^ 
name a large nurrt^er of familiar national Issues rr:ay have adversely affected the 
correlational analysis since rank order correlations are highly susceptible to 
the nufnber of different problems ncmed fay respondents and the number of probfems 
contained In the Fftsola. Since only six natlona! issues were consistently Identi- 
fied by respondents, and the media, fe*jc statistically significant relationships 
were found when these response sets were analyzed. Conversely, nine local Issues 
were Identified as Important In the press and by respondents. Consequently, many 
more significant relationships were found supporting the agenda-set^Mng fjnction 
of the media. Unfortunately, little data exists In past research that suggests the 
ability of locci! modJa to seh personal agandas for their audiences. Therefore, 
the following discussion w(I! center not only on the statistically significant 
correlations, but also the relatively strong or practical correlations. With these 
limitations In mind, the foUaYlng dl scusslon wl 1 1 deal with the relatJonshlps 
found between ths media and the sample agendas (n the various analyses described 
In the preceding section. 

Media Correlations 

The first media correlation reported above ^we re computed for national Issues. 
Based on the data presented In Table 5 the only correlation that achieved statistical 



significance was between the fodlo and Aec network television agendas. This f Ind-- 
(nci adds some construct validity to the findings as the local radio station Included 
In this study subscribed to the ABC Information Network. A closer Inspection of 
the data presented tn Table 5, however, reveals some rather strong correlations 
between the media for national Issues* Note that the ABC television agenda was 
strongly related to all the other sources of national news In the market* This 
finding suggests that little diversity of national news was presented during the 
time period of this study supporting previous research which found significant 
correlations between television network agendas*^^ The weak correlations^ between 
radio, NBC and the newspaper; and the newspaper with CBS support the conclusion 
of little national news diversity. The only so^irce of Information offering any 
diversity ^^ppears to have been the local radio newscasts. However, few differences 
were found between the radio and AEC television national agendas* 

Even less diversity of news was found when the local media were considered. 
Alt the correlations cornputed belween the local n9ws sources were statistically 
significant. The diversity of Information problem Is further compilcaied by the 
fact that no local television stations are currently operating In this market- 
Also, the newspaper and the radio station are a;ned by the Same company. Conse- 
quently, the only real alternative source for some diversity of local Issues may 
be the local cable news program. Hov^ever, this diversity was not evident In the 
above analyses. One conclusion possible from these findings fs that some degree 
of news managerinent or even consensual validation by journalists was operating In 
the market. An alternate e>cpIanatIon could be that only a small nunrtber of "news- 
worthy" events occurred In the market producing fittle diversity tn the marketplace. 
Regardless^ the significant correlations found between the local fiiedia should 
strengthen any possible agenda-setting functions for personal agendas eltclted 
from the respondents. 



Aggregate Agenda Corretattons 

As suggested above, the few national Issues Identified In the media and by 
the saniple made stattsticat ly significant correlations vepy unlikely* However, 
these insignificant findings may a!so support the agenda-setting function posited 
earlier In this report and by other researchers. The only Issue inentloned, with 
any frequency, by the sample that did not appear fn the rr^dla was ecology* Since 
so few respondents named this Issue, the category was dropped from the analysis. 
Further, go few categories of problems v^'ere possible In thfs study, the failure 
to f Ind stai isttcal ly significant relationships does not necessarily suggest that 
the media did not set scmpie agends:-* A closer Insvpection of Table 7 supports 
this conclusion* Mote tha^ ihe flr^t named personal agenda Is strongly related 
to the media agendas presented by AEC and the newspaper; and second naned personal 
agendas were related to NSC* Based on these findings, the media seemed to Get 
personal agendas for the sample In some situations. Stronger overall cornelatfons 
were found between the aggregate sample agendas and ABC, closely followed by the 
newspaper, when mean correlations were considered* However, the mean correlations 
for the newspaper were somewhat higher when television correlations for all three 
networks were averaged* Based on these findings, ihe newspaper tended to be more 
Influential In setting aggregate personal agendas than the other rrjedla* However, 
these correlations cannot be construed as suggesting a causal relationship between 
the media and sstTiple agendas, especially when the newspaper Is considered* The 
relationship may be. In effect^ tautological. 

These findings support sonie of the past research discussed earlier* iWcClure 
and Patterson found that newspapers were more likely to set personal agendas when 
compared to television presentations of the news* Tipton et a I also posited that 
newspapers were mre Influential In setting personal agendas*^^ 
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Statlsttca I ty significant correlations resulted when the media and aggregate 
sample agendas were compared for locol Issues (Table 4 )* The newspaper was sig- 
nificantly related to all personal agendas; vhereas, only the radio and second 
nmed Issue agendas were statistically significant, supporting the consluslon 
posited above that the newspaper Is mre Influential In setting agendas. The 
other significant finding, between radio and second Intrapersonal agendas, Is not 
surprising given the relatively strong relationship found between It and the news- 
paper local agenda. The failure to find any strong correlations between the cable 
news and aggregate sarr^le agendas aiso Is not surprising since few respondents 
reported watching these programs. This finding can be explained by the failure 
of other groups In the convnt;ntty to use the bccbsb channel. The only program 
offered on a regular basis on this channel Is the university produced news program. 
Other programs are occasionally offered on the channel, but are also student pro- 
ductions. A stronger relationship between the cabl,e and sample agendas may result 
as the news program Is accepted by the community and other groups begin to use 
the access channel on a regular basis. These ccncluslons received further support 
when madia preference agandas were cxjnsid^^red. 

Med fa Preference A^ Qndas_ 

AH respondents, able to name elthsr a national or local Issue, were asked 
to Identify the most Important source of Information In resonse to the following 
questions: 

W)ore do you find Information about the national/local Issue 
which Is most important to you? 

Where do you find Information about It^e national/ local Issue 
which Is most Important to others? 

38 



The correlations between media egendas and the agendas of respondents prefer- 
Ing a specific mass medium as a source of Information for their ipost Irtipertant 
personal Issues were computed to determine If the mass medium would be more tlkely 
to set agendas for audiences preforlng It for Information. The data presented In 
Tables 8 and 9 Indicate that the local media are more Influential in setting agendas 
of audiences preferring them for Information as no significant correlations were 
obtained for responses to Items measuring national agendas. Ho\vever, as noted 
above, sorne very strong relationships between media and sample agendas can be re- 
vealed upon closer Inspection of the findings. Few differences were found when 
mean correlations were considered. Note that th^ overall correlations between 
television and newspaper ncitlonal agendas were genera-Ily the same. However, cor- 
relations between radio and personal agendas 

were much I owe r than other two 

ir«edla. 

Many statistically significant findings resulted when local Issues were con* 
sidered. Different from previous findings In this study, though, wss tha^ the 
radio seer:ied to be as effective In setting agendas as the newspaper. These cor- 
relations differed, though, as the radio agenda was statistically correlated with 
the second named personal Issue; whereas, the newspaper v/as correlated with both 
personal issue measures. The remaining source of local news, television, was sig- 
nificantly correlated with the first named personal sample agendas. However, as 
noted above^ this finding Is very unstable as very few respondents consulted the 
cablecast news program for Inforrnatlon concerning the most Important local problems, 

The findings on media preference agendas supports. In general, earl ler conci U" 
slons posited In this study: newspaper (s generally more Influential In setting 
agendas, alltiough followed closely by radio In this analysis. 

39 



Heavy Preferred Media User Agendas 

A second category or respondents most ttkefy to be affected by the agenda- 
setting function of the mass media are people spending more time with thetr pre- 
ferred medium when compared to the rest of the sample. Correlations reported In 
Tables 10 and II support this contention* The newspaper and first named personal 
agendas for national Issues were significantly correlated supporting the basic 
conclusion suggested to this point. Also, correlations between the national 
agendas of the newspaper and t^ie sample were generally higher than those found for 
the other media with radio second and television third. These findings differ from 
results reported above as radio becomes more Important when Its preferred audience 
Is considered. 

The analysis of local sample and media agendas found that the radio and news- 
paper were the only rrcdla to be correlated with any of the sample agendas. Again, 
^the mean correlations for newspapers were much higher than those reported for radio 
suggesting that preference for a given medium was not very Important when local 
Issues were considered. This finding makes some sense as many past researchers 
have found that heavy users of the mass media generally are more llkeSy to positively 
evaluate their favorite medium* 

Newspaper Section and Preferred Television Network Age n d as 

The third variable considered In this analysis Involved preferences for a 
television network news program and secMon of the newspaper. Considering section 
of the newspaper first, note that statistical significance was only found for local 
agendas. National agendas of the ^^ample and newspaper were also calculated In 
Table I). Note that the correlations were neither statistically significant nor 
very strong* One conclusion possible from this analysis Is that the respondents 
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did not use the nev/spaper as an Important source of national news, or that the 
newspaper did not set agendas for respondents for national Issues. This finding 
Is easily explalrred because the local newspaper usually restricts Its national 
n3ws coverage to the front and editorial pages. 

The analysis of network preference revealed some Interesting and statistically 
significant relationships. Both ADC and NBC national agendos were significantly 
correlated with respondents preferring these newscasts. Overall^ as suggested 
above, ABC v:as most able to set agendas^ both for the aggregate sample, and for 
Its preferred viewers* 

Po! Itlcal Information 

T^ political Information ccale w=33 fairly successful In explaining the aoenda- 
set'l'Ing funciions of t!i3 media ex^iminod In this study. However, they did add some 
consistency to the findings reported above. Nol^e that the only significant corre- 
lations for respondents with high political Information resulted from the analysis 
of newspaper agendas. Similar findings, however, did not result, when respondents 
with low political Infomiation were considered* Significance was obtained for 
agendas presented by ABC (second named national Issue), radio (second named national 
and iocat Issues), and cable (both local Issue agendas)* Newspapers were not able 
to set any agendas for respondents with low political Information* These findings 
suggest that people with high amounts of political information are more likely to 
be affected, by newspaper agendas of important issues; whereas, both radio and tele* 
vision have a stronger effect on respondents wl'ih low political Information* These 
findings agree with past research which have found the electronic media to be more 
Influential for the uncommitted voters.* However, the high correlations between 
agendas of the high and low poMtIca! tnfor'matlon agendas suggests that more research 
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Is Indicated for the development of scales able to better differentiate respondents 
who actually possess more political Information than the average person. 

Media Use 

The findings reported for high and low media users support the fairly consis- 
tent results that the nevispaper Is the most able to set personal agendas. However, 
nev/spapers seem to be more able to set national agendas for both high and low media 
users, which contradicts the preceding results. However, these findings are com* 
plicated by the significant correlations found between agendas elicited from the 
htgh and low media users. This conclusion suggests, that general use of the news 
media Is not a valuable variable to consider In future studies of the agenda-'settlng 
functions of the mass media. 

CONCLUSIONS AND IMPLICATIONS FOR FUTURE RESEARCH 

The first conclusion possible from this study Is that during the time It was 
completed, both the various media and the personal agendas of the respondents were 
heavily biased toward a single Issue Economics . Secondly, the local media essen- 
tially tended to provide consensual valldritlon for each other's news decisions, 

The data In the study also provide seme rartonale for concluding that the media 
probably were effective for setting personal agendas for the general sample; and, 
that the newspapers were probably responsible for sotting local personal agendas. 
However, newspapers were not as effective in setting national agendas as network 
television agendas were also Important for these personal agendas. However, since 
the degree of sallency for any Issue could not be determined, these conclusions may 
be somewhat tautological. 



A third possible conclusion Is that there was significant relationship between 
the agendas of the "heavy media users" and the respondents' preferred medium. 
However^ agaln^ until we can effectively determine satlency of an Issue this con- 
clusion must remain sonswhat tentative. 

Fourth^ both political Infonnatlon and media use tended to be fairly Important 
when considering the agenda-setting functions of the press* Correlations reported 
In the previous discussion suggest that personal agendas differed for respondents 
with high and low political Infomatlon and between Ihose who may be considered 
high and low media users. Certainly the findings of this study suggest that simi- 
lar scales should be utJ 1 Ued In future research concerning agenda-setting effecf-s 
of the media* These future studies may Include more sophisticated political Infor^ 
matton and media use scales* pLrrther^ these findings may also lead to a more defi- 
nite linkage betwsan the uses and gratifications approach and agenda-setting effects 
as noted by McCombs end Shaw*^^ Hypothetical I y^ respondents wiio both know most 
about political events and use the news media more than their less Informed counter^ 
parts^ may be more gratified by newscasts and newspapers than the nsmainder of the 
general population* Future research is certainly necessary to either support or 
deny these linkages* 

A fifth conclusion suggested not only by this study^ but also by preceding 
research !n fhls area is that the agenda-setting functions performed by the press 
are highly situational* One variable which affects situational aspects of these ^ 
studies Is the sallency to the respondents of the Issues presented by the media In 
a given time frariia^ The preponderance of respondents naming economic Issues as most 
tmporlant may have had their agendas set by either the media^ which also emphasized 
economic Issues^ or by regular visits to the grocery store* Therefore^ future 
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research should consider variations of a panol study such as the one conducted by 
Tipton, et a L ^ In off-election years* If the perception of economic Issues de- 
creases with their Increasing absence from the media, then agenda-setting functions 
of the press In off-election years will be more certain* Regardless, the findings 
of this study certainly suggest that the media can set agendas In time periods 
other than election years and that thts variation of research definitely warrants 
future considerations* 
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